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VOFF   ADVENTURE

BLACK AND WHITE LOGO

LOGO ON A COLORFULL 
BACKGROUND

MINIMAL DISTANCE FROM LOGO

v
o

vo

COLORFULL OR WHITE BACKGROUND 
( YOU CAN FINDE COLORS ON PAGE 5

LOGO



5   ̵

97 51 0 8    125   255

97 0 60 7 219   88

0 0 98 242  242   5

0 41 97 219  129   7

2 69 60 245   77   100

COLOURCMYK RGB



6   ̵

Main headline - gagalin

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoP�
pQqRrSsTtUuVvWwXxYyZZ
The quick brown fox jumps over the lazy dog

Subheadlines/primary tekst - Lato Italic

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoP-
pQqRrSsTtUuVvWwXxYyZz.:,;-!
The quick brown fox jumps over the lazy dog

VOFFADVENTURE

FONTS
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REPORT MA08 
Katarzyna Maria Wieczorek 
https://katrinewie.wordpress.com

https://katrinewie.wordpress.com
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My whole MA08 was split in 4 weeks learning activities 
I was posting on my Wordpress (https://katrinewie.
wordpress.com)
My task was to:

Week 1: Develop a name for a dog food product. Design a 
logo for this product.
Week 2: Create an illustrated infographic and a brochure 
for your product.
Week 3: Design a package for your product, make a life 
size mock up and photograph it.
Week 4: Design a point-of-sale, photograph all elements 
together, make a professional presentation and write the 
report.

I started my process with research and then name 
developing. I got inspired by pictures and graphics on 
internet and made my own Voff Adventure brand. The 
whole process was really creative and inspiring. I made 
drawings idea map on paper, and after some rounds with 
feedback from my colleagues at school and teachers I 
decided to develop one idea - voff adventure. My main 
thought was to make something unique in the world 
where almost everything already exists. 

My target group were people with dogs. I wanted to 
make a product witch both young people and elderly will 
buy. Something eye-catching and fresh. Something funny 
but still professional and easy to see and understand. I 
wanted to make something extraordinary and not that 
often seen in shops. I wanted peoples attention and I 
hope I did it with my design. Introduction 
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Research and 
work process

My process starts always with research. This time I went to regular 
grocery shop in Trondheim and a pet shop as well. I wanted to see 
how dog food design looks like. I took some pictures of designs I 
really liked. I also used google to find different dog food brands and 
see their options. It took my one whole day to make a mood boards 
and see through all the inspiration I found on the internet. 

Here are my findings and inspirations I found: 
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 After some hours of research I was ready to come up with my 
own ideas. I started from scratch. My first name I came up with 
«vofflove»  was different from final I used. Here you can see my 
drawings of name and my first logos. 

Design options
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When I was drawing different things I came up with «space» 
theme idea. I knew I wanted to show my logo and brand 
in different light. I wanted to make a story of it. I mixed up 
a norwegian word for «woof» witch is «voff» with english 
«adventure». I wanted to make it both norwegian and english. 
Everyone can easily understand what that is and I found it funny 
and really connected to my design.
 

◄ And this is how I ended with: VOFF ADVENTURE. 
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Colors and 
typography 

I used Color Adobe ( https://color.adobe.com ) to make my 
Color Palette I used  for my design. After designing logo I knew 
I could use a lot of different colors — logo is really simple and 
everything suits this design, but I have chosen primary colors 
as main colors. Thats why I chosen yellow and blue. They look 
great together and make good balance with black and white 
logo.

Orange, yellow, pink — warm colors in design are colors are 
generally positive, energizing and are used to show energy, 
enthusiasm and happiness. I wanted my design to be cheerful 
and give a sense of happiness. 

Blue color was used to make design more balanced. This one 
is used as a background in the sky. This one is associated with 
peace and has a huge impact on how the whole design will be 
perceived. 

White and black - I used those in logo. I wanted logo to be 
very simple. This one is a dog wearing cosmonaut helmet. Dog 
wears a green collar. This is really strong contrast to the whole 
design. This color is also used on some font colors in brochure. 
This one is connecting us with how the astronaut clothes looks 
like, and is a little a bit excessive but still gives great «space-
outpace-out» effect. 
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◄Typography 
Here is some previous logo fonts I was testing. I wanted this 
layout to look laid-back and funny but professional at the 
same time. That is why I decided to mix up to font types. 
One VOFF- more funny, hilarious  and the other - ADVENTURE 
more serious.
Fonts used in logo: GAGALIN and AVENIR NEXT CONDENS
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illustrations

All my illustration are a vector graphics made from the 
drawings I made. The whole design looks more funny and «eye-
catching» with its imperfect lines and textures. I draw stars, 
moon, racket and the whole logo. I also made some drawings 
of dog without helmet ( I used those ones in brochure - this 
make figure more «alive» and bring more freedom in whole 
layout. The logo is really important element of every design, 
but I wanted this dog to not only be on it. I wanted to use it in 
other circumstances as well.

In week 2 I was supposed to make research and design a 
brochure and infographics for my brochure. I used data I found 
in the shops and on the internet and made a design of three 
infographics to my brand. 
Again I wanted to make it special and connected to «space» 
theme. The spaceship or racket was my first association to 
Voff Adventure.  I made a racket with nutrition elements and 
vitamins inside it. This was a great opportunity to use it. Text is 
sticking out of the racket to make a whole page more balanced 
and easy to read. 
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While I was finishing my logo I started to draw other 
design elements I could use later.►
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POINT OF SALE/
packaging 

Week 3 was maybe the most difficult and inspiring at once. I 
was supposed to design a package for my product, make a life 
size mock up and photograph it. 

My brochure was a square and I wanted my packaging to be 
square as well. This is the easiest shape for packaging to have 
on a shop shelves. I wanted this also not to be a bag, I wanted 
this to look fancy, simple and good. Square form for dog food 
packaging was not that often used in other brands, so I decided 
to do it. 

When I designed a point-of-sale in week 4 I knew that this 
decision was good. 
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Here again I wanted to design and point-of-sale be 
one, connected thing. That is why my shelves are really 

simple and packaging suits perfectly in. This one was 
made in Cinema 4D program by Sondre Nymoen. ►

I decided to make a square box with some elements from my 
brochure on. After my research I knew I wanted to make my 
design more clear, without too many elements on it.  Every 
side of the box has some informations on ( daily dose, nutrition 
for dogs, ingredients), but all sides are still balanced and not 
overwhelmed. The box packaging was inspired by a square 
brochure, and it is really easy to put on different shelves.
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Those 4 weeks went really quickly. I made a lot of research in 
design and food brands as well. I get inspired by the packaging in 
shops and I knew what I was missing there as well. 
I was talking about my ideas with other students and teacher 
under the whole process. I got a lot of support and great 
feedback. The most challenging task was to make a mock up of 
my product, print it and take photos of it. Designing a packaging 
was a little a bitt difficult at the start but I ended up with amazing 
results. 

This task learnt me how to provide different design options and 
take feedback from other people, as in real life from my client. 
Making a Brand Manual for a whole brand is a really huge task. 
Especially for 2nd year student. But with help from tutors and 
other students I could manage that. 
I am really happy about my results and I will proudly show it in 
my portfolio. 

http://pin.it/3ls_rvt  - my moodbar collection on pin.it 

https://www.smashingmagazine.com/2010/01/color-theory-for-
designers-part-1-the-meaning-of-color/

http://color-wheel-artist.com/wp-content/
uploads/2015/07/288xNxcolor-wheel-primary.jpg

https://color.adobe.com

https://no.pinterest.com/estefania13/diseño-vet/

https://www.lynda.com/course/
shareredirect/110285?org=noroff.no

Self 
evaluation/ 
Sources and 
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